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Here's how to participate in today’s webinar//

* You can listen to the presentation using your

computer’s speaker system as the default Fie View Help SEIFIE
(VolP). =] Audio
. : C Audio Mode: @ Use Telephone
* Or dial the conference line by selecting Use o O Use Mic & Speakers
Telephone in the webinar audio pane. @
* Have a question for the presenter(s)? Type it O
into the Questions pane—we will answeras .
many as time permits.
. . ) ] [=] Questionz
* A recording of this presentation will be sent Questons Log 3
to you Wlthln 48 hours Welcome! Pleaze type any questions/comments
. in the Question and Answer zection of your
« If you would like a copy of today’s e !
presentation, contact your Gartner Account | v
Executive or e-mail us at; et 8 queston for et
GartnerWebinars@gartner.com.

* Please note you may be polled during the
webinar; only aggregate answers will appear.
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Our world-class, objective insight is drawn///////

from thousands of daily client interactions///////
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Gartner’'s Hype Cycle Special Report, 2009

* 79 Hype Cycles (technologies, applications, management, industries,
regional)

* Over 1600 individual technology profiles (including definition,
assessment of business impact, advice on adoption and example
vendors for each)

 New Hype Cycles this yeatr:
- cloud computing
- data center power and cooling technologies
- enterprise information management
- media broadcasting
- mobile device technologies
- photovoltaic solar energy.
- virtualization

* Hype Cycle landing page

Gartner


http://www.gartner.com/technology/research/reports/hypecycle.jsp

The Hype Cycle of Innovation
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erging Technologies Hype Cycle 2009

Cloud Computing
E-Book Readers

Social Software Suites
Microblogging

Wireless Power
Internet TV
Green IT
3-D Printing Video Telepresence
Augmented Reality
Surface Computers

Mobile Robots
avioral Economics

Mesh Networks: Sensor

Speech Recognition

Online Video
SOA

Corporate Blogging Location-Aware Applications

Home Health
Monitoring

Video Search Wikis

Electronic Paper

Public Virtual Worlds Tablet PC
Idea Management
Context Delivery Architecture Web 2.0

Social Network Analysis
Over-the-Air Mobile Phone Payment Systems,
Developed Markets

Quantum Computing
3-D Flat-Panel Displays

Human Augmentation RFID (Case/Pallet) As of July 2009
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Hype Cycle Indicators
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Negative press begins

Supplier consolidation
and failures

Second/third
rounds of venture
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Less than 5 percent of
the potential audience
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Second-generation
products, some services

Methodologies and best
practices developing

High-growth adoption
phase starts: 20 to 30
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potential audience
has adopted the
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Adoption Activity By Enterprise Personality Type
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The Hype Cycle of Innovation: Key

Questions
What's here that we What's here that we're
could be using? not using? Was that a
deliberate decision?
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Interactive Poll

Which of these do you think will generate the most
value for your organization during 2010 to 20117

1.Cloud computing

2.Soclal software suites

3.Video telepresence (eg HP Halo, Cisco)
4.Virtual worlds (eg Second Life)

5.RFID

Gartner
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Emerging Technologies Priority Matrix; 2009

benefit years to mainstream adoption
less than 2 years 2to 5years 5to 10 years more than 10 years
transformational Web 2.0 Cloud Computing 3-D Printing Human Augmentation
Internet TV Context Delivery Mobile Robots
Public Virtual Worlds Architecture Quantum Computing

SOA RFID (Case/Pallet)

high E-Book Readers Augmented Reality Behavioral Economics
Electronic Paper Home Health Monitoring Mesh Networks: Sensor
Green IT Wireless Power

Location-Aware
Applications

Online Video
Social Network Analysis

Social Software Suites

moderate Corporate Blogging Idea Management 3-D Flat-Panel Displays
Microblogging Speech Recognition

Over-the-Air Mobile Phone Surface Computers
Payment Systems, )
Developed Markets Video Search

Tablet PC
Video Telepresence
Wikis

low

As of July 2009 GartneE



Fifteen Years of Hype Cycles

Visibility

|
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Expectations Hype Cycle of Emerging
ntligen Technologies, January 1995
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Example paths

» Bluetooth: Peak 1999 - Bluetooth Cable Replacement, Slope 2003;
Bluetooth Networking, Trough 2003

» Electronic Paper/Digital Ink: Pre-peak 1999 —>Early Slope 2009
* Speech Recognition: Slope 1995 - Slope 2009
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“The future Is already
here, It’s Just not evenly
distributed.”

William Gibson

Photo: Midnightzulu
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http://www.flickr.com/photos/midnightzulu/2887761303/
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Thanks for participating!

Do you have any guestions?

 |f you haven't done so already, please Fie Vew Hel SEEE
type your questions into the Questions =) Audio
Audio Mode: ® Use Telephone
pane. IEl Hee TR O Use Mic & Speakers @
* We will answer as many of your @®
guestions as time permits. Q
[=| Questionz
Questions Log 3
Welcome! Pleaze type any questions/comments
in the Question and Answer zection of your
control panel. b
[Enter a question for =taff] ~
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Looking to reduce your IT costs?

Gartner can take the cost out of IT In four ways

Gartner

IT and The Economy

Join the

Dialogue

i M = Om=iCD
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<y

Crtreter: Gr's st rassinr 1T snrvies

» Get the best pricing and
terms for your IT purchases

* |dentify major cost-saving
opportunities

* Implement cost-saving
technologies

* Implement cost-saving
process improvement
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Two simple steps for increasing the/value

of today’s webinar experience

« Contact your Gartner account executive
(or e-mall GartnerWebinars@gartner.com) with
any additional questions, comments or
requests—or to order a complimentary copy of
today’s presentation

 Visit gartner.com/webinars for a schedule of
upcoming Gartner webinars (plus replays of
previous webinars) and share these resources
with your colleagues

Gartner
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