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Inside the Hype Cycle: What’s Hot 
and What’s Not in 2009

Jackie Fenn



Welcome! 
Here’s how to participate in today’s webinar
• You can listen to the presentation using your 

computer’s speaker system as the default 
(VoIP).

• Or dial the conference line by selecting Use 
Telephone in the webinar audio pane.

• Have a question for the presenter(s)? Type it 
into the Questions pane—we will answer as 
many as time permits.

• A recording of this presentation will be sent 
to you within 48 hours.

• If you would like a copy of today’s 
presentation, contact your Gartner Account 
Executive or e-mail us at: 
GartnerWebinars@gartner.com. 

• Please note you may be polled during the 
webinar; only aggregate answers will appear.
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Gartner’s Hype Cycle Special Report, 2009

• 79 Hype Cycles (technologies, applications, management, industries, 
regional)

• Over 1600 individual technology profiles (including definition, 
assessment of business impact, advice on adoption and example 
vendors for each)

• New Hype Cycles this year: 
- cloud computing
- data center power and cooling technologies
- enterprise information management
- media broadcasting
- mobile device technologies
- photovoltaic solar energy.
- virtualization

• Hype Cycle landing page 
http://www.gartner.com/technology/research/reports/hypecycle.jsp

http://www.gartner.com/technology/research/reports/hypecycle.jsp
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Emerging Technologies Hype Cycle 2009
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Startup companies, 
first round of 
venture capital 
funding
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Adoption Activity By Enterprise Personality Type
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Key Lesson: Be selectively aggressive



The Hype Cycle of Innovation: Key 
Questions
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deliberate decision?
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could be using? 



Interactive Poll

Which of these do you think will generate the most 
value for your organization during 2010 to 2011?
1.Cloud computing
2.Social software suites
3.Video telepresence (eg HP Halo, Cisco)
4.Virtual worlds (eg Second Life)
5.RFID



Emerging Technologies Hype Cycle 2009
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Emerging Technologies Priority Matrix 2009
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Fifteen Years of Hype Cycles

• Bluetooth: Peak 1999 Bluetooth Cable Replacement, Slope 2003; 
Bluetooth Networking, Trough 2003 

• Electronic Paper/Digital Ink: Pre-peak 1999 Early Slope 2009
• Speech Recognition: Slope 1995 Slope 2009
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“The future is already 
here, it’s just not evenly 

distributed.”

William Gibson
Photo: Midnightzulu

http://www.flickr.com/photos/midnightzulu/2887761303/
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Inside the Hype Cycle: What’s Hot 
and What’s Not in 2009

Available wherever books are 
sold

WWW.HARVARDBUSINESS.ORG/PRESS

Visit
www.gartner.com/hypecycle



Thanks for participating! 
Do you have any questions?

• If you haven’t done so already, please 
type your questions into the Questions 
pane.

• We will answer as many of your 
questions as time permits.



Looking to reduce your IT costs? 
Gartner can take the cost out of IT in four ways

• Get the best pricing and 
terms for your IT purchases

• Identify major cost-saving 
opportunities

• Implement cost-saving 
technologies

• Implement cost-saving 
process improvement



Two simple steps for increasing the value 
of today’s webinar experience 

• Contact your Gartner account executive 
(or e-mail GartnerWebinars@gartner.com) with 
any additional questions, comments or 
requests—or to order a complimentary copy of 
today’s presentation

• Visit gartner.com/webinars for a schedule of 
upcoming Gartner webinars (plus replays of 
previous webinars) and share these resources 
with your colleagues
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